


Promoting your Research:

Press releases, UTokyo

Research and more

Ayumi Koso, PhD

Project Researcher, Public Relations Office

2016.1.26 @ Hongo Campus Presentation at “Tell the World: Global research at the University of Tokyo” 2



About myself and the PRO

• Background in Neurolinguistics

• Press officer after finishing grad school
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The “whys” of outreach

• To win public support

• Public outreach can contribute to a 

scholar’s scientific impact (Liang et al., 

2014)

• Researchers who engage with society are 

those who have a good academic record 

(Jensen et al., 2008)
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The “whys” of outreach

CASE 1 – skills development

“It (public engagement) developed my skills – I 

can now talk confidently to a wider range of 

people. ”

Dr Matthew Studley, University of West England 

Adapted from “What’s in it for me?” Research Councils UK, 2010
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“The whys” of outreach

CASE 2 - additional funding, new ideas, 

boost in research

• Dr Darren Evans and Dr Michael Pocock were 

awarded new funding for a nation-wide 

research project to investigate the health of 

conker trees in the UK

Adapted from “What’s in it for me?” Research Councils UK, 2010
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“The whys” of outreach

CASE 3 – raising your research profile

“I won a number of national and international 

research accolades for which I would not have 

been recognised if I had not been engaging with 

the public on a regular basis”

Dr Kelly BéruBé, Cardiff University

Adapted from “What’s in it for me?” Research Councils UK, 2010
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The “hows” of outreach

1) Live or face-to-face events
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“The hows” of public outreach

2) Traditional media

CC BY © 2011 Jon S
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“The hows” of public outreach

3) Online media

CC BY © 2011 mkhmarketing

CC BY-ND © 2009 Spencer E Holtaway
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Activities at the University

1) Live or face-to-face events
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Activities at the University

2) Traditional media

• Press releases

• Press conferences

• UTokyo Research, on site events
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Activities at the University

3) Online media

• University of Tokyo repository

• Spacewarps

• Essays by junior scientists 

• UTokyo Research
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How the PRO can help: UTR
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How the PRO can help: press releases
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